Hamilton College, Spring 2006
GOVT 308S – Politics, Persuasion and Public Opinion: 

Speechwriting, Stagecraft and Mythmaking in American Politics
Instructor: Mack Mariani
Tuesday/Thursday 10:30-11:45





Office Address: K-J 210 

Classroom:  G—042







E-mail: mmarian@hamilton.edu
Home: (585) 266-5354






Cell: (585) 469-1806
COURSE DESCRIPTION

This writing intensive course focuses on the craft of political persuasion.  Through academic sources and firsthand accounts from political practitioners, students will learn about the strategies and tools of political persuasion in 20th century America.  Key topic areas include: political speechmaking and storytelling, developing and analyzing political arguments, polling and survey research, campaign advertising, and the use and effectiveness of new forms of political communication.  Students will also consider the impact of political rhetoric and campaign tactics on the way citizens view their government and their elected representatives. 

OFFICE HOURS

My office is located at KJ-210.  I will be available in my office on Tuesday and Thursday mornings from 9:30 am to 10:15.  I will also be able to meet by appointment only on Tuesdays and Thursdays between 4:00 and 4:30.  Feel free to contact me by cell phone or e-mail if you have questions or if you would like to set up an appointment for another day or time.  
REQUIRED BOOKS

Evan Cornog, The Power and The Story, Penguin Press, 2004. 

K. Ritter and M. Medhurst, Presidential Speechwriting, Texas A&M Press, 2004. 

L. Powell and Cowart, Political Campaign Communication: Inside and Out, Allyn and Bacon, 2003. 

G. Lakoff, Don’t Think Like an Elephant, Chelsea Green Publishing, 2004. 

J. Stonecash, Political Polling, Rowman and Littlefield, 2003. 

P. Noonan, On Speaking Well, Regan Books, 1999. 

G. Reynolds, An Army of Davids, Nelson Current, March 2006. 
COURSE POLICIES

· Academic needs – If you need special academic or health accommodations, please let me know the first week of class so that we can make arrangements in advance of any tests or assignments. 

· Cheating and plagiarism – Will be considered a serious violation of the Hamilton College honor Code and will not be tolerated. 

· Announcements – I will utilize e-mail and Blackboard to make important course announcements.  You are therefore expected to check the course site on Blackboard and your college e-mail daily.

· Late Papers/Assignments – Late papers/assignments WILL NOT be accepted.  Please plan ahead accordingly.    

GRADING
Please note that the grade distribution in this class differs slightly from the measures of academic performance used by the registrar.   The following point totals are needed to secure the following grades:

95 points       
A 


79 points 
C+
93 points 
A- 


75 points 
C
89 points 
B+ 


73 points 
C-
85 points 
B 


65 points
D
83 points 
B- 


below 65        
F
SIMULATION DESCRIPTION
A significant portion of your time in this course will be spent on an extended campaign simulation.  The basics of the simulation are as follows:

1) The State Court of Appeals has decided that all students enrolled in New York State colleges have state resident status for the purposes of voting and elections.  Accordingly, students at Hamilton are considered residents of Clinton, New York and can vote in all local, state and federal elections in the town and village.  

2) The state legislature has been expanded and the new Assembly will have 435 seats, the same number as the US House of Representatives.  During the subsequent redistricting, Hamilton College students, faculty, and staff make up 40% of the eligible voters in the newly formed Assembly district (surrounding rural areas make up the vast majority of the rest of the district). 
3) The two major parties have nominated long-time local residents for the new seats.  There is speculation that, if Hamilton College students unite behind one candidate, they can win the election and send one of their own to the State Assembly.   All Hamilton students are eligible to vote in the election and a caucus is to be held the final week of the semester to decide on one candidate (it will take place in my Parties and Elections class).
4) This class will be divided into two teams of 10-15 members each.  Each team will nominate a candidate to run as the Hamilton College candidate in the Fall Assembly election.   In addition, several students will serve as “reporters” assigned to each of the individual campaigns. 

CAMPAIGN ROLES
Each team must assign members to fill the following roles: 

· Candidate – To be selected by each team in the second week of class. 

· Campaign manager – Elected by the Team.  Can be fired and replaced at any point in the semester. 

· Research team – Responsible for research, debate prep, and polling. 
· Web site team – Responsible for web site development/maintenance. 

· Media relations team  – Responsible for press conference, press releases

ASSIGNMENTS

Individually Graded Assignments (70%)
1. Assignment #1, Narrative Paper – A short, 3-5 page research paper that describes the use of narratives by a contemporary or historical political party/campaign.  (15%)

2. Assignment #2, Rhetoric Paper – A short 3-5 page research paper that analyzes the use of language (and, if appropriate, images) in a major political address by a contemporary or historical political figure.  (15%)
3. Press Release – Each team member must draft one press release over the course of the campaign simulation.  Drafts should be submitted to all team members (and the instructor) and the press office is responsible for editing and distributing final press releases.  Note: I expect that some press releases will be simply put on the web site, while other, major announcements, will be distributed to the entire class.  (10%)
4. Campaign Speech - Each team member must write and deliver a 5 minute speech.  The best speech will be taped by your candidate for delivery to “the caucus” on the day of the vote.  (10%)

5. Post-Election Op-Ed – Each team member must submit a 4-5 page op-ed that analyzes the election and each team’s campaign strategy, discussing what went right and what went wrong, and assessing the winning candidate’s chances in the upcoming state legislative election. (10%)   

6. Participation - You are graded by your team-mates, with a limited # of points for each team. (10%)

Team-Graded Assignments (30%)
Your team will receive a group grade for the following activities that are required as part of the campaign simulation: 
· Press Conference – The media relations team will set up a 5 to 10 minute press conference for the candidate to announce they are entering the campaign.  A media advisory and a press release should be prepared in connection with the press conference. The candidate should be introduced by another member of the team and other team members can use this time to offer endorsements.   The press conference will be held in class and should be videotaped and put on your team’s website.  Volunteers from the parties and elections class will serve as members of the media for the purposes of this press conference. 

· Survey Research – The research team will write one online survey of students (I will volunteer the students in my Parties and Elections class).   This survey can be conducted at any point prior to “the caucus” election.   The research team should present a draft to the entire team and the entire team should participate in editing and revising the survey.  Note that the survey should incorporate important issues facing the college, the surrounding area, and the state legislature. 

· Web Site -  The web site development team will survey political websites already in use and deliver a short proposal to the rest of the team describing the use of internet technology by other campaigns and putting forward their own vision for the team website.
· Debate – The candidate will participate in a debate to be held in the parties and elections class.  The ground rules for the debate should be worked out by the two teams (but it should include a role for the student reporters and, if the campaigns wish, volunteer voters from the caucus).
· Campaign Advertisements – Each team will put together a series of campaign advertisements.  This should include one introductory “walking piece,” two mail pieces, an audio file/radio ad, and a video file/television ad.  These ads will be critically evaluated by students in my Parties and Elections course and I will use their recommendations as the starting point for your grade.  They should also be available on your team website. 
COURSE OUTLINE (Subject to Change)  
WEEK 1

January 17: Course Introduction 
· No Readings
January 19: The Scope of Conflict
· E. E. Schattschneider, The Semisovereign People, Chapters 1 and 4 

WEEK 2

January 24: Narratives
· Cornog, The  Power and the Story, Introduction and Chapters 1-3
January 26: Narratives
· Cornog, The Power and the Story, Chapters 4-5, 7-8 
WEEK 3

January 31: Definitional Moments
· Blackboard Reading: Joe Trippi, “Definitional Moments.”
February 2: Strategery
· Powell and Cowart, Political Campaign Communication, Chapter 3 (“Campaign Strategies”) and Chapter 4 (“The Image of the Political Candidate”)

WEEK 4
February 7:  Using Language, from the Left
· George Lakoff, Don’t Think of an Elephant, Chapters 1-2, 7-10. 

February 9:  Using Language, from the Right
· Blackboard Reading: Frank Luntz, “The New American Lexicon.”  

· Blackboard Reading: Newt Gingrich, “Language: A Key Mechanism of Control.”

Also Recommended: 

· Blackboard Reading: UC Berkeley Interview with George Lakoff

· Blackboard Reading: Lakoff, “Framing the Dems,” American Prospect
WEEK 5:
February 14: Survey Research
· Jeff Stonecash, Political Polling, Chapters 1-5.

· Powell and Cowart, Political Campaign Communication, Chapter 10 (“Political Polling”)
February 16: Survey Research
· Stonecash, Political Polling, Chapters 6-10. 

WEEK 6

February 21: Defining the Message, Dealing with the Media
· Powell and Cowart, Political Campaign Communication, Chapter 11 (“Press Coverage and Media Relations”)
February 23: Anatomy of a Good Press Release/Press Conference

· Reserve Reading: John Czwartacki, “Press Releases,” in Reeher and Mariani, The Insider’s Guide to Political Internships.
Also Recommended:
· Powell and Cowart, Political Campaign Communication, Chapter 5 (“Media Theory and Political Communication”) 

WEEK 7
February 28: Campaign Advertising
· Powell and Cowart, Political Campaign Communication, Chapter 7 (“Campaign Communications and the Mass Media.”)
March 2: Campaign Advertising
· Judith Trent, Political Campaign Communication, Chapter 5, (“Communicative Types and Functions of Television Advertising”), pp. 119-140.

WEEK 8
March 7: Guest Speaker: Dan Connelly, Partner and Managing Director, Giuliani Partners
March 9: Direct Mail
· Judith Trent, Political Campaign Communication, Chapter 10 (“Advertising in Political Campaigns,”) pp. 265-288.
· Powell and Cowart, Political Campaign Communication, pp. 135-138 (on direct mail)

SPRING BREAK!!!!
WEEK 9
March 28:  Political Speechwriting
· Powell and Cowart, Political Campaign Communication, Chapter 9 (“Political Speeches”)

March 30: Presidential Speechwriting
· Ritter and Medhurst, Presidential Speechwriting, Introduction and Chapters 4, 7 and 8
· Reserve Reading: David Gergen, “Secrets of the Great Communicator,” in Eyewitness to Power, 210-247.

WEEK 10
April 4:  Group Meeting #1(Campaign Strategy)
·  Powell and Cowart, Political Campaign Communication, Chapter 6 (“Campaign Organization”)
 
April 6: Speechwriting Continued
· Peggy Noonan, On Speaking Well, pp. 1-98

WEEK 11
April 11: Press Conference 
· Peggy Noonan, On Speaking Well, pp. 100-140.

April 13: Group Meeting #2
WEEK 12: Campaign Simulation, Week 3
April 18: Group Meeting #3
April 20: Critical Events
· Powell and Cowart, Political Campaign Communication, Chapter 14 (“Critical Events Analysis”)
WEEK 13: Campaign Simulation, Week 4
April 25: Group Meeting #4
· Peggy Noonan, On Speaking Well, 143-151, 175-208.

April 27: Debate
WEEK 14: Campaign Simulation, Week 5
May 2:  Group Meeting 
· Reynolds, Army of Davids (pages TBA)

· Powell and Cowart, Political Campaign Communication,  pp. 138-146 (on political campaigns and the internet)

May 4:  Final Class
·  No Readings
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