Finding, Creating, Evaluating and Assembling Content for your Site
Writing for the Web is different than writing for print, because people gather information from websites differently that they do from hard copy. People scan websites quickly, looking for the information that is most relevant to what they want to know. This means that, wherever possible, you should write your content as single sentences, numbered or ordered lists, or very brief paragraphs.  You may want to consider presenting text longer than a page as a link to a pdf. The pdf file is not only viewable in a web browser, printable and downloadable, it is much faster and easier to create from an original source such as a Microsoft Word file. 

Look for the logical structure in the information you want to include and distill your written content to the smallest and most organized units of text possible for any text that will appear directly on the page. Photographs and other images can make a web page more attractive as well as easier to scan.  When using your webpage editor, such as Dreamweaver, to format your pages, place images to the left or right of the text that describes them, allowing the text to wrap around the image. Other types of digital media, used properly, can present information to your audience in efficient and engaging ways. Talk with the other people who are working on the website to identify the best way to present the information to your identified audience.
Creating a website should be a rigorous exercise in application of Information Literacy skills.
Below is one list of Information Literacy Skills, taken from Wikipedia, July, 30, 2009
1. Tool literacy, or the ability to understand and use the practical and conceptual tools of current information technology relevant to education and the areas of work and professional life that the individual expects to inhabit.

2. Resource literacy, or the ability to understand the form, format, location and access methods of information resources, especially daily expanding networked information resources.

3. Social-structural literacy, or understanding how information is socially situated and produced.

4. Research literacy, or the ability to understand and use the IT-based tools relevant to the work of today's researcher and scholar.

5. Publishing literacy, or the ability to format and publish research and ideas electronically, in textual and multimedia forms … to introduce them into the electronic public realm and the electronic community of scholars.

6. Emerging technology literacy, or the ability to continuously adapt to, understand, evaluate and make use of the continually emerging innovations in information technology so as not to be a prisoner of prior tools and resources, and to make intelligent decisions about the adoption of new ones.

7. Critical literacy, or the ability to evaluate critically the intellectual, human and social strengths and weaknesses, potentials and limits, benefits and costs of information technologies.
About Your Role:
Creating a website is more about research, analysis, synthesis and organization, than about learning HTML or other web languages. There are many tools available today that make the technical part of creating a website possible for non-programmers. Hamilton College Instructional Technology Support has selected and/or created the tools and workflows that will significantly reduce the technical demands of the process, while still creating an elegant, well-structured, supportable site. As the website creators, it is your role to do the more difficult work of gathering, processing, distilling, and creating the content of the site. Remember, unlike a research paper or essay, once a website is put online, it represents your work to anyone and everyone in the world who sees it, so make sure your Information Literacy skills are apparent in the final product.
Information about copyright and Fair Use laws

Anyone creating an academic website should have at least a basic understanding of sections 106 and 107 the Copyright Act of 1976.  The information below was copied from Wikipedia on July 30, 2009 for your convenience. Interpretation of these laws can be complicated. Ultimately, it is the responsibility of the individuals who publish a website to determine what content is appropriate to be included on a site.

Section 106 granted five exclusive rights to copyright holders

1. the right to reproduce (copy),

2. the right to create derivative works of the original work,

3. the right to sell, lease, or rent copies of the work to the public,

4. the right to perform the work publicly (if the work is a literary, musical, dramatic, choreographic, pantomime, motion picture, or other audiovisual work), and

5. the right to display the work publicly (if the work is a literary, musical, dramatic, choreographic, pantomime, pictorial, graphic, sculptural, motion picture, or other audiovisual work).

The Act was amended in 1995 to include a sixth exclusive right—the right to perform a sound recording by means of digital audio.

Fair use

Additionally, the fair use defense to copyright infringement was codified for the first time in section 107 of the 1976 Act. Fair use was not a novel proposition in 1976, however, as federal courts had been using a common law form of the doctrine since the 1840s (an English version of fair use appeared much earlier). The Act codified this common law doctrine with little modification. Under section 107, the fair use of a copyrighted work is not copyright infringement, even if such use technically violates section 106. While fair use explicitly applies to use of copyrighted work for criticism, news reporting, teaching, scholarship, or research purposes, the defense is not limited to these areas. The Act gives four factors to be considered to determine whether a particular use is a fair use:

1. the purpose and character of the use (commercial or educational, transformative or reproductive);

2. the nature of the copyrighted work (fictional or factual, the degree of creativity);

3. the amount and substantiality of the portion of the original work used; and

4. the effect of the use upon the market (or potential market) for the original work.

The Act was later amended to extend the fair use defense to unpublished works.

